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Setting the Stage



Campaign
Overview
What It Is
A collaborative co-op marketing campaign 
connecting locals and regional visitors with 
experiences across Calgary.

Who We Reach
• Local Calgarians
• Regional travellers within an 8-hour drive
• No US Geographies included

When It Runs
April – December

How It Works
Three opt-in waves allow partners to align 
placements with their marketing calendar.



The Things to Do Co-op Marketing campaign helps your business get discovered by audiences actively 
looking for experiences in Calgary. 

• Flexible Options - Choose the placements that align with your goals, timing, and budget. 

• Expanded Reach & Investment - Pooled partner funding, together with Tourism Calgary investment, 
increases campaign scale and overall impact. 

• Agency-Level Expertise - Benefit from strategy, creative development and execution guided by Tourism 
Calgary's creative and media agency partners. 

• Turnkey Execution – From creative development to reporting, our team manages the campaign so you 
can stay focused on delivering exceptional guest experiences. 

• Brand Recognition – Leverage Tourism Calgary’s brand to strengthen credibility and increase exposure. 

• High-Intent Audiences – Reach locals and regional visitors actively searching for things to do in Calgary. 

• Actionable Reporting – Receive clear performance insights to help inform future marketing decisions. 

Why Partners Participate



02
2025 Performance Highlights: 
Record Growth



2025 Was a 
Record Year
• Highest partner investment to date
• Record number of placements secured
• Strong engagement across paid channels
• Continued growth in partner participation
• Ongoing year-over-year campaign 

optimizations



152 paid placements secured
• 12.6% YOY growth

$232,800 invested by partners
• 15.7% YOY growth

40 unique partner engaged
• 8.1% YOY growth

Partner Engagement

152 40 $232,800



43M impressions
Broad visibility driving exploration

Combined Placement Performance

1.41% CTR
Strong engagement signaling 
audience interest and intent

74K partner referrals
Connecting audiences directly to 

partner businesses



Paid Campaign 
Performance

Clicks: 663K (+10.1%) 
CTR: 1.73% (+45.5%) 
Conversions: 388K (+14.0%) 
CPC: $0.41 (stable)

Tourism Calgary invested $180K+ in addition 
to partner funding.

April to December, 2025
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Looking Ahead



What's Ahead for 
2026
• Placement mix remains consistent
• Pricing updates based on performance and 

partner feedback
o Where to Eat reduced
o Newsletter reduced
o Boosted IG story adjusted

• Continued paid optimization across Meta, 
Demand Gen, and Search

• Increased focus on digital visibility as AI-
driven discovery evolves
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Is This Campaign Right for Your 
Business?



Who Should 
Participate
• Festivals & events
• Attractions
• Arts & culture organizations
• Guided experiences & tours
• Restaurants
• Tourism operators
• Seasonal activations

We prioritize experiences that inspire 
exploration in the city and extend visitor 
stays.
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2026 Campaign Structure



Structure at a 
Glance
April – December

Three opt-in waves
• Wave 1: April – June
• Wave 2: July – September
• Wave 3: October – December

Flexible à la carte menu of placements

Investments from $250 - $5,000

Participate when it works for you.



Why à la carte 
Works
• Choose placements aligned with your goals
• Mix & match for greater impact
• No long-term commitment
• Tailor investment to your budget
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2026 Placement Opportunities



Signature 
Paid 
Placements
• Sponsored Content 
• Dedicated Article
• Short-Form Video



Above-the-fold placements on four top performing organic articles:
• Monthly Guides (i.e. April in Calgary)
• 100+ Things to Do in Calgary 
• Top Attractions in Calgary 
• Where to Eat in Calgary

• Tiered pricing based on position
1st placement partner is guaranteed inclusion in paid campaign creative and ad copy and appears first at the top of the article, 
followed by 2nd and 3rd placement partners.

• Pooled partner investment fuels paid distribution
• Tourism Calgary adds media dollars and covers all creative and agency fees.
• Include paid promotion across Meta, Demand Gen and Search

Sponsored Content
3 placements per article | $250 - $3,000



Monthly Averages: Impressions: 890,000 | Clicks: 10,000 | CTR: 1.26% | CPC: $0.61

Monthly Guide



Monthly Averages: Impressions: 820,000 | Clicks: 10,000 | CTR: 1.30% | CPC: $0.70

100+ Things to Do in Calgary



Monthly Averages: Impressions: 840,000 | Clicks: 10,000 | CTR: 1.30% | CPC: $0.68

Top Attractions in Calgary



Monthly Averages: Impressions: 280,000 | Clicks: 7,000 | CTR: 2.32% | CPC: $0.52 

Where to Eat in Calgary



Sponsored Content Performance

Monthly Guide 100+ Things to Do Top Attractions Where to Eat

AVERAGE PAID CAMPAIGN PERFORMANCE

Impressions 890,000 820,000 840,000 280,000

Clicks 10,000 10,000 10,000 7,000

CTR 1.26% 1.30% 1.30% 2.32%

CPC $0.61 $0.70 $0.68 $0.52

AVERAGE ARTICLE PERFORMANCE

Page Views 31,000 15,000 29,000 12,000

Engaged Sessions 21,000 8,800 17,000 6,700

Engagement Rate 73% 64% 69% 65%

Partner Referrals 679 288 570 148



A focused feature article on visitcalgary.com highlighting 
your experience.

• Paid distribution on Meta and Google
• Existing content optimized or new content developed
• Direct partner referrals to your website

Average Paid Campaign Results
443K impressions | 5K clicks | 1.33% CTR

Average Article Engagement
4,600 page views | 53% engagement rate | 215 referrals

Dedicated Article
1 per month | $3,000



Two professionally produced short-form videos profiling your 
business.

• 100% partner investment directed to paid distribution.
• Deployed across Instagram, TikTok, and/or YouTube Shorts
• Tourism Calgary and partner retain full usage rights.

Average Instagram Results
236K impressions | 2.7K clicks | 1.61% CTR

Average TikTok Results
691K impressions | 4K clicks

Custom Short-Form Video
1 per month | $5,000 



Boosted Social 
Placements

• Social Contest
• Boosted Instagram 

Story
• Boosted Facebook 

Post



Dedicated contest on Tourism Calgary's Facebook page

• Boosted for 7 days to extend reach
• Drives engagement and direct traffic
• Optional partner email opt-in to grow subscriber list

Average Results
276K impressions | 5.1K clicks | 2,600 entries | 
1,600 email sign-ups

Partner provides prizing (minimum $200 value) and 
coordinates delivery with winner(s).

Social Contest
1 per month | $1,500



Custom reel produced and posted to Tourism Calgary's 
Instagram Stories

• Organic exposure + 7-day paid boost
• High-visibility placement within our social audience
• Partner receives final asset for reuse. 

Average Results
173K impressions | 2.4K clicks | 1.45% CTR

Boosted Instagram Story
1 per month | $1,000 



Organic post amplified through paid boosting for 7 days.

• Ideal for events, new product launches, and time-
sensitive promos or discount codes. 

• Cost-effective entry point into paid distribution.

Average Results
133K impressions | 1.1K clicks

Tourism-driver experiences prioritized. 

Boosted Facebook Post
1 per month | $500



Owned 
Channel
Placements
• Newsletter Feature
• Event Listings



Sponsored placement within Tourism 
Calgary's local or regional newsletter.

• Direct exposure to highly engaged 
subscribers

• Strong open and click-through rates

Local Newsletter
30,812 subscribers | 47.6% open rate

Regional Newsletter
14,106 subscribers | 41.4% open rate

Newsletter Feature
2 per month | $500



Dedicated event landing page pinned to visitcalgary.com 
homepage for 30 days. 

• Direct link to partner site
• Ideal for ticketed or time-sensitive events

Average homepage impressions: 30,000/month

Featured Event Listings
3 per month | $500



Placements Overview
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How to Participate



How to Secure 
Placements
1. Explore the opportunities

Review the Placement Tracker when each 
wave opens.

2. Submit your opt-in
Select placements aligned with your goals.

3. Receive confirmation
Placements are confirmed via email.

Placements are first-come, first-served. All 
submissions are reviewed to ensure alignment 
with campaign audiences and strategy.



What Happens 
After Confirmation
After your placements are confirmed:

• Our team connects with you to gather assets
• Campaign materials are development and 

shared for your review and approval
• Placements launch according to campaign 

schedule
• Invoicing is issued and reporting provided 

following the campaign end date

Turnkey execution from start to finish each 
month. 



Maximizing Your 
Results

• Clear, focused messaging
• High-quality visuals
• Seasonal relevance
• Strong call to action

Partner Success Formula



09 
Next Steps



A Record-Building 
Campaign

• Record partner investment in 2025 
• Strong engagement and referral growth 
• Continued optimization for 2026 
• Increased Tourism Calgary investment 

The campaign continues to grow, and 
partners who plan early secure the strongest 
visibility.

Ready for 2026



Wave 1 Opens 
March 4
• Review the Placement Tracker
• Identify placements aligned with your 

spring priorities
• Submit your opt-in early
• Placements are secured at a first-come 

first-serve basis
• Preferred placements fill quickly



We're Here to Help 
You Plan
• Not sure which placements are right for 

you?
• Want to discuss timing or budget?
• Connect with our team before the wave 

opens!

Contact: meghanc@tourismcalgary.com 

mailto:meghanc@tourismcalgary.com


Campaign
Resources
Things to Do page

• 2026 flatsheet
• Placement Tracker
• Opt-in form
• Campaign FAQs

https://www.visitcalgary.com/business/industry/grow-with-us/marketing-opportunities/things-to-do-campaign


Thank you!
Questions?
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