Tourism

Calgarys:

CALGARY
STOPOVER
PILOT

Turning connecting passengers
into overnight visitors.




THE OPPORTUNITY

YYC already has the traffic; the
opportunity is converting pass-
through into stay-over.

7M+ connecting international
passengers annually.

$6B ambition - Tourism Calgary’s
long-term goal is to double tourism
revenue over 10 years.

Resulting in a pilot program targeting
international WestJet travelers
connecting through Calgary to add a
stopover of up to 7 days.




2026 PILOT

The pilot is our opportunity to learn fast and prove demand.

\_

« Traveller decision-
making

« Online journey
« Market response

Validate

« Target audience
« Priority markets
« Acquisition
channels

« Concept viability
« Partner value
« Scale potential




KEY INSIGHTS

The strongest near-term stopover
opportunity is concentrated and targeted

White space exists
No Canadian carrier currently offers domestic stopovers.

Canadian point of sale leads
72% of Europe-bound stopovers and 48% of Asia stopovers
originate from Canada.

US demand impacts
Stopover traffic declined from 2,543 guests in 2024 to 2,207
guests in 2025. YTD for 2026 is tracking strong with 1,171.

US PoS is weak today
American travelers appear to use YYC for pricing advantage
more than stopover intent.



MARKET RECOMMENDATIONS

Start where demand and conversion
potential are strongest

Primary - UK to Canada:

- Travelers planning multi-stop Canada itineraries

« Strong alignment with existing Tourism Calgary and
Travel Alberta activity

Secondary - Canada PoS to Europe/Asia:
« Highest share of current stopover activity
« Best near-term segment to test and optimize the pilot

Parked for now - US to Europe/Asia:
« Potential long-term upside
« Not a priority for the pilot phase



TWO TRACKS TO CONSUMER

Direct to Consumer Travel Agents

v Inspire travelers at trip-planning stage v Influence itinerary planning early
v' Convert interest through destination content v' Build stopovers into multi-stop travel
and offers

v" Educate agents on Calgary as a value-
v" Retarget travelers once stopover intent is added stay
shown



TRAVELLER PROFILES

Two traveller mindsets are most likely to choose a Calgary stopover.

s —

e -

Comfort Reset Experience Seekers

« Families and older travelers « Curious, experience-led travelers

. Looking for ease, rest, and + Interested in attractions, events,
convenience and culinary experiences

. Motivated by simple, high-value * Motivated by adding something

package memorable to the journey



MOVING FROM AWARENESS TO CONVERSION

Awareness

Consideration

Conversion

Calgary:: mingstopo EatsDrink EventsColendar Plan & stay 2%, tourismcalgary ©

5F Ad

Make The Most of
Your Journey -
Stopoverin
Calgary!

You'll be surprised what fits between flights.

Calgary ata glance
e i e o e i

Whatis a stopover?

See details >


https://www.visitcalgary.com/stopover

Owned and Paid Channels

Campaigns

Email Programs

Comms Plan

Partner

Social Media | Trade and Travel Agents

Digital User Experience

e Caigaryl: mingatono Eotsprnk  eventsCatonder Pia

© Home + Westiet Cakgary Stopover

Make The Most of
Your Journey —
Stopoverin

Calgary!

You'll be surprised what fits between flights.

48 Hours in Calgary: S el
Spring Guide i

spring blooms through  refreshing two-day visit in Caigary.

Srgian o

Tourism Calgary
Seasonal Content

Amplification

in & Stay
Fights Vacatis Offers ManageTrips Checkin FightStatus WestetRewards Help O

Bigestae o Secondary Partner
: Referral Sites
* YYC International
 Travel Alberta

Hotel Packages
& Deals

Things to Do Deals


https://www.visitcalgary.com/stopover

NEXT STEPS

We are seeking offers that contribute to the
value proposition, including:
Stopover rates
Family packages
Flexible check-in |/ check-out for
international connections
Food & beverage packages

The stronger the offer, the stronger the
program’s ability to convert passengers into
overnight guests.




EXAMPLES OF BEST-IN-CLASS PROGRAMS

Global leaders use strong hotel offers and destination perks to make stopovers worth choosing.

Exclusive hotel deals

From bustling city centre hotels to quieter beach-side ret
across Abu Dhabi with up to two nights free.

'Aimovthot : \
Premier Inn Abu DhabiIn
Airport

L 8 2 & BN
Al Magta

Traders Hotel

ETIHAD AIRWAYS | ABU DHABI

the best hotels

b 8 8 8 4
City centre

Aloft Abu Dhabi

Lisbon

Amazing Evolution: 15% discount on accommodation

Behotelisboa: 15% discount on accommodation

15% discount at the hotel:
Behotelisboa (Lisbon)

How to benefit from this offer:

Book through the Partner website using the promotional code "STOPOVER15".

Contacts

Phone: +351213 422 323

Email: reservations@behotelisboa.com
Website: https://www.behotelisboa.com/

Bensaude: 10% discount on accommodation

TAP AIR | PORTUGAL

Accommodation deals in Singapore

Accor

Convert ALL — Accor Live
Limitless Reward points to
KrisFiyer miles at a rate of 2,000
ALL Reward points to 1,000
KrisFlyer miles. Members can
also enjoy automatic conversion
of ALL Reward points to KrisFlyer
miles after every stay at an Accor
property.

> Find out more

agoda
00000

Agoda

Book your hotel through Agoda
and earn 3 KrisFlyer miles for
every US$1 spent on your hotel
booking. Agoda.com is Asia's
leading online hotel reservations
company, specialising in securing
the lowest discount hotel prices.

> Find out more 4

Crowne Plaza Changi Airport

Step off your flight into resort-
style comfort at Crowne Plaza
Changi Airport, seamlessly
connected to all terminals and
Jewel Changi Airport. A 10-time
Skytrax World’s Best Airport
Hotel winner, delivering effortless
access and exceptional stays.

> Find out more (4

Far East Hospitality

Earn up to 500 miles for every
qualifying stay during your
stopover in Singapore. Far East
Hospitality has a diverse portfolio
of properties comprising five
distinctive brands: Oasia, Quincy,
Rendezvous, Village and Far East
Collection offering short and
long-term accommodation for
business and leisure guests

> Find out more (4

SINGAPORE AIRLINES | SINGAPORE



https://www.singaporeair.com/en_UK/ch/plan-travel/privileges/singapore-stopover/
https://www.etihad.com/en/abu-dhabi/stopover
https://www.flytap.com/en-ca/stopover

How Your Offer Comes to Life

@ Help @ Englieh () MyTripe & Signin Or Join

MARRIOTT
BONVeY

Find & Reesrve  Special Offers Vacstions Our Brands Our Credit Cards  About Marriott Borwoy — Mestinge & Events

Stopover Hotel Deals Submission

The Westin Calgary Airport

& Hotsi Detais  © 671 Asro Drive NE, Calgary, Alberta T2E7Y5 Canada . +14034525408 % 4.5 (716 reviews)

Hotel deals

Turn Connecting Passengers into
Overnight Stays

Galgary is launching a pilot stopaver pragram designed La canvert international travelers ransiing trough
Y¥G inte overnight visitors. With mare than 7 million aneusaly,

2 new appariunity for hatel demand by of stepover
packages.

Shop & Stay

Explore Crossiron Mille, discover your favourits findy

Why are Hotel Offer Important? at The Westin Calgary Airport—whers relaxation mests e

Hotel paniicpatian is essential 1 the success of the siopover program. Travellers wil be motivaied ko szcp
in Cagary if tne hotel offer seivers clear, camgedling vae.

We are seeking pariners offers thal maks a stapaver feet like a wertiwtile addition te the joumey, nal just a
canwerience. The Westin Calgary Airport: Shop & Stay > he y Airp &Go port: Park Here, Fly

o i sy 1 Wi Cogary Ao,
Mt i e

Whrt Strong Offers Look Like

ctace ecksdes 7 nitt o
‘e encourage hotel partners 1o submit affers that are simple, valsble, and easy for travelers to

undersiana
Examples include: DESTINATION \ 8 1 NGHT
- Stopaver rates or dizcourted rightls) The Westin Calgary Airport : Wed, Apr 22 - Thu, Apr 23

- Complimentary or bundied value (.., breakfast, upgrades)
- Flexivle check-in and check-aut aligned with fight schedules
Bleass note: 1Room, 1 Guest

Law-impact offers fe.g., small diseounts ar parking-anly offersh are unlikety to influence booking decisians.

Best-in-Class Stop Program

Leading globsl siines emanstrale haw strong hotel offers drie slopaver suscess. i SetekBucieages Maximize your rstail secape with a stay at The Westin Calgary Airport, just Need to Know
i vy ) ; . ¥ y Tip  The Westin Calgary Alrport: Stampede minutes from Groeslron Mills. With our Shop & Stay packags, enjoy a $50 CAD
Do "‘r':;':":“‘n::’ pnabiSieporr - Fres *‘“:'::‘u‘:'" S Ay tothe Rockies Package -> Package > Gt s s it i Gorimetron: Ml perteit sasmon oo bkl e « Includes 50 GAD Crosalron Milke Gift Card
o B : HSA0 0 bt i b A A T Dp it | Ml o St O S S il i Yo something spacial, whether you'rs hunting for deals or simply reating yourself. « Complimentary Wi-Fi & Seif-Parking
d s pting ;- 1 s e e A oy
+ TP A Bortugal ik ta hitp:wwwe Rytap.com/en-cajstapover () How o Book 212 PM Lats Chack-Out (Based On Avaltabilty)
» Promotional Code : SHO What's this? ©
View the Program Overview Be sure that the Promotional Code appears in the Corporate/Promotional code

box when making your onling raesrvation, or call 403-452-5408 and ask for the MaRchutyrlatin R 20, 2020 e 20, 2026

promotional code. For toll-free numbers outside the US pleass visit Global
Ressrvation Numbers

Far full details on the pilct, Larget markets, and marketing aparsach:

I Calgary Stapever Prag: i TOM]

Terms & Condilions

Submit Your Offer

e invite halel partners 4o particinste by submitting a siopover package ar offer,
‘Submission deadine: May &

Deal Information

st Setata *

Prusssin s shur sy i i [T E——.



https://www.visitcalgary.com/business/stopover-deals-submission

SUBMIT AN OFFER

Submit your offer by May 6.

Hotel offers populated

May 22

Stopover program launches

May 25


https://www.visitcalgary.com/business/stopover-deals-submission
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